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Evaluate the Honda Pilot ad and indicate your evaluation
for each pair of adjectives below (circle a number from 1 to 7
to indicate how you would describe the ad).

bad 1 2 3 4 5 6 7 good
like 1 2 3 4 5 6 7 (dislike
boring 1 2 3 4 5 6 7 interesting
uncreative 1 2 3 4 5 6 7 creatve

informative 1 2 3 4 5 6 7 uninformative



Generate income for retirement

» You've spent
four decades
growing your  Time to crack it open.

nest egg. e
Congratulations. You made it. Mow you just nesd a stranegy for spenchng

it. W have the products and tools to help with that, 10 you can easy
8 up regulir monthly payments based on your needs. Alter all, 4's your
e 1o e the relirement youre more than ready foe

caiL 800.343.2571 or your own advisor
cuck Fidelity.com/retirementincome
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Smart move’

Investing involves risk, including the risk of loss.




Evaluate the Fidelity ad and indicate the degree to which you
agree or disagree with each of the following statements on a
scale of 1 (strongly disagree) to 7 (strongly agree).

The Fidelity ad is a good ad.
strongly disagree 1 2 3 4 5 6 7 strongly agree

[ do not like the Fidelity ad.
strongly disagree 1 2 3 4 5 6 7 strongly agree

The Fidelity ad is interesting.
strongly disagree 1 2 3 4 5 6 7 strongly agree

The Fidelity ad is a creative ad.
strongly disagree 1 2 3 4 5 6 7 strongly agree

The Fidelity ad is not informative.
strongly disagree 1 2 3 4 5 6 7 strongly agree
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Indicate your evaluation of Estee Lauder using each pair
of adjectives below (circle a number from 1 to 7 to indicate
how you would describe the Estee Lauder brand).

bad 1 2 3 4 5 6 7 good
like quite a lot 1 2 3 4 5 6 7 dislike quite a lot
pleasant 1 2 3 4 5 6 7 unpleasant

poor quality 1 2 3 4 5 6 7 goodquality



